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Chinese Characteristics of “Combating Corruption and Building a Clean

Government” ( by QI Wei-ping)
Abstract: New situations have appeared since the anti-corruption movement was put forward at the 18"
National Congress of the Communist Party of China. Due to the refractoriness of corruption the task of
combating corruption and building a clean government is destined hard and longdasting. To reduce and
restrain the amount of corruption has been a new approach to promote the combat against corruption. To reduce
the amount of corruption is to deal with what already happened in the past and to restrain the amount of
corruption is to face the problems that may appear in the future. These two aspects supplement and influence
one another. At the request of overall sirict governing of the Party to bring the special advantage of the
Chinese road of “combating corruption and building a clean government” into a full play is crucial for
developing a healthy and scientific road. The Chinese road of “combating corruption and building a clean
government” shall be characterized by the practice of “prevention first” and “punishing second ”.
Keywords: combating corruption Chinese characteristics ~ “prevention firsf’  “punishing second”

The “Lack of Faith” or the “Absence of Society”: Also On the Relationship

between Social Governance and the Privatization of Faith  (by LI Xiangping)
Abstract: What is “faith” and what is “society”? These two terms are used most frequently but they
lack strict sociological definitions. “Faith” seems to be religious but it is more closely related to practical
power profits individual identities and the construction of faith modes. A discussion of faith or religious faith
seems to be immediately inserted in a context with rich connotations and realistic relations which consequently
forms the issue of the ways of faith in China. Is there a “social” domain independent of the state and the
market as far as the ways of faith are concerned? There is no determined understanding of “society ” in
complicated contexts of traditional political order tianxia modern nation and revolution and contemporary
state and economic market. It is due to the absence of “society” in a sociological sense that the mass people’s
faith almost becomes an issue of seeking practical personal benefits and then mutated into a privatized way.
Thus social governance and the way of faith are deeply separated resulting in the missing of profound and
normative moral resources at the layer of social governance. This is one of the most serious issues in the
sociological research of faith.
Keywords: the ways of faith privatization social governance public products

China’s Intellectual Reform from the Perspective of the “Spread of Chinese
Learning in the West”: Comments on the New Academic Work Changing

Referents of Leigh Jenco a Young American Political Theorist ( by LIU Qing)
Abstract: By treating the intellectual debates in modern China as a paradigm of “learning from the
other” the new academic work Changing Referents of Leigh Jenco a young American political theorist
provides new methods and ideas concerning the issue how western theories overcome western centralism. This
also reflects a current new trend of the “spread of Chinese learning in the West”: western scholars attempt to
explore the potentiality of universal theories in Chinese thought and practice.
Keywords: universality and particularity western centralism the spread of Chinese learning in the
West a new trend

Integrating and Reshaping: the CPC and Nationalism in the 1920s
( by SONG Jin & YANG Xu)
Abstract: At the age of world history different thoughts that dedicated to “saving the country from
subjugation and ensuring its survival” flowed into the ideology of nationalism. Nationalism was complex due to
its pluralistic subjects. In the 1920s nationalism had become a common discourse to motivate the public with
the party as its dominant interpreter. Nationalism was firstly rejected and then accepted by the CPC. The CPC
rebuilt nationalism by constructing and criticizing it from the perspective of “antiimperialism” after examining
the essence of “imperialism” and its manifestation in China. By integrating and reshaping the CPC gave
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nationalism a new look in the 1920s and the CPC’s leading role in shaping the nationalism was just a result of
the sinicization of Marxism.

Keywords: 1920s CPC nationalism

The Process Risks and Countermeasures of China’s Transformation of

Foreign Economic Development Mode in a Global Production Network
( by TANG Hai-yan & ZHANG Hui-qing)

Abstract: A global production network can be defined from the perspective of intra-product
specialization and its shaping and developing directly influences the mode and transformation of foreign
economic development in a country. There are some theoretic logics and inherent disciplines about the
transformation of foreign economic development mode. In a global product networks China’s foreign economic
development mode should be transformed from an exogenous and extensive style to a balanced inclusive and
intensive one. The essence of transformation is to enhance China’s status in the global production network and
global value chains. However it is a complicated process to transform China’s foreign economic development
mode and there may be some risks in this process. Therefore China’s transformation of foreign economic
development mode must grasp the key points as follows: (1) insistence on participating in international division
of labor based on comparative advantage realizing the evolution from comparative advantage to competitive
advantage through ‘Made in China 2025’ plan; (2) complying with the trend of global value chains
transferring making the best use of the markets abroad and at home and the internal and external resources to
create an updated version of ‘Made in China’; (3) developing core competence of firm by considering global
value chain fostering the micro subject with international competitiveness through ‘Internet Plus” plan; ( 4)
optimizing trade policy by the new thinking of intraproduct specialization and global production network
promoting the transformation and upgrading of processing trade.

Keywords: global production network value chain foreign economic development mode manufacturing
upgrading risks

Influential Factors and Developing Strategies of Inter-provincial Tourist

Destination Market: An Experience Analysis with a Spatial Panel Model
( by FENG Xue—gang & HUANG He-ping)
Abstract: While the “push” force in the “push—pull” theory explains why the tourists travel the “pull” force
explains why the tourists choose the destination instead of others. Factors concerning destination “attraction”
constitute key variables for the direction quantity and quality of a tourist flow. Based on the perspective of
attractive power of tourist destination and full consideration of the spatial correlation effects this paper chooses six
key variables which affect the direction and quantity of a tourist flow using 10 years of panel data from 2004 to 2013
of 31 province/cities/autonomous region and identify the significance and impact of each variable. The results
show that the geographical adjacency and space distance will have an impact on the distribution of tourist flows in
each province and the regional differences and destination market development potential can be measured in the
dimension of tourism resources endowment climate comfort traffic conditions and so on which can provide
decision-making basis for tourist destination market development and tourist flow regulation.
Keywords: tourism destination tourist flow market potential spatial correlation effects spatial panel

GMM Model

Brand Values: Three Studies on the Representations of Country Brand of

China China’s Business Brands and Their Strategic Implications
( by HE Jia=xun & WU Yi)
Abstract: Based on the human values structure proposed by Schwartz and Boehnke( 2004) this paper
adopts the methods of survey content analysis and in-depth interview to introduce the new concept of “brand
values” through three studies. The purpose is to verify the effectiveness of using Chinese values to build
Chinese brand concepts. Study 1 shows that “China” as a country brand embodies brand values that are
consistent with Chinese culture but possesses differences in some value dimensions between consumers from
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